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Abstract 
 
The ATLAS Cultural Tourism Bibliography provides a curated overview of academic 
research in the fields of cultural and creative tourism. It covers the research outputs of 
members of the ATLAS Cultural Tourism Research Project, as well as other relevant 
sources gathered during different research projects and publications from the project. 
The sixth version of the Bibliography contains references for over 1500 publications on 
cultural tourism worldwide. The ATLAS Cultural Tourism Project has been conducting 
data on cultural tourism at cultural sites and events around the world since 1991. The 
bibliographic sources are preceded by an analysis of cultural and creative tourism 
publication trends, which underlines the rapid growth in research in the field. 
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Preface to the Sixth Edition 2025 
 
The ATLAS Cultural Tourism Bibliography is one of the research outputs of the ATLAS 
Cultural Tourism Project. This is a collaborative project between ATLAS members, 
originally funded by the European Union in 1991. Since then, our research on cultural 
tourism has expanded to include worldwide coverage of cultural tourism trends.  This 
bibliography is a work in progress rather than a comprehensive listing of cultural tourism 
research sources. All suggestions for additional references and/or improvements are 
gratefully received. In line with the multilingual nature of ATLAS, we are happy to receive 
suggested references in languages other than English, preferably with an English 
language translation of the title.  
 
For more information on the project, project members, publications and examples of 
questionnaires, methodologies and publications, visit the home page at: 
https://www.richardstourism.com/atlas-cultural-tourism-project 
 
The work of the ATLAS Cultural Tourism Project has been linked to a number of 
research projects over the years, including the original EU Project that started the 
programme in 1991, the EUROTEX Project, the Smartcultour Project and the Cultsense 
Project. Thanks to Smartcultour the book Rethinking Cultural Tourism was published in 
open access, bringing together many of the conceptual building blocks developed during 
the ATLAS Cultural Tourism Project. Results from SmartCulTour and other recent EU 
projects in the field of cultural tourism can be found in the CORDIS Results Pack on 
cultural tourism. 
 
 
This latest version of the ATLAS Cultural Tourism Bibliography includes references from 
the Crocus Project Literature Review. The fact that the Crocus Project focusses on 
cultural and creative tourism in rural and remote areas adds new dimensions to the 
predominantly urban focus of  much of the cultural tourism literature in the developed 
world. Work on the Crocus Project also helped to support the analysis of the cultural and 
creative tourism literature in Europe. However, one of the trends also noted in the 
Crocus literature review is that much recent work on cultural and creative tourism (and 
particularly the hybrid term ‘cultural creative tourism’) has come from Asia. This means 
that there is still much work to be done in catching up with the latest trends in cultural 
and creative tourism research.  
 
Contact: Greg Richards: 
richardstourism@gmail.com 
 
 

https://www.richardstourism.com/atlas-cultural-tourism-project
https://www.richardstourism.com/atlas-cultural-tourism-project
https://cordis.europa.eu/article/id/447627-reshaping-cultural-tourism-in-europe-for-sustainable-growth
https://www.cultsense.com/
https://www.cultsense.com/
https://research.tilburguniversity.edu/files/85264543/Richards_Rethinking_Cultural_Tourism.pdf
https://cordis.europa.eu/webLink/id/089e0cc0-e284-11ee-8b2b-01aa75ed71a1_pdf/en?cellar=true
https://cordis.europa.eu/webLink/id/089e0cc0-e284-11ee-8b2b-01aa75ed71a1_pdf/en?cellar=true
https://crocuseurope.eu/
mailto:richardstourism@gmail.com


 4 

Acknowledgements 
 
We gratefully acknowledge the assistance of the following people who participated in the 
different projects that made this bibliography possible. With apologies to anybody we 
may have forgotten! 
 
   
Elisabeth Altmann  
Tommy D. Andersson  
Maria Teresa Areitio Bertolín  
Bailey Ashton Adie 
Silvia Aulet   
Tim Bahaire  
Carlos Bambach  
Daniel Barrera-Fernández  
Cristina Barroco  
Christa Barten  
Michel Bauer  
Peter Bekyarski  
Esther Binkhorst  
Zeljko Bjeljac  
Kelly Bricker  
Karolina Buczkowska  
Kevin Burns  
Christine Burton  
Sandra Busatta  
Jim Butcher  
Patricia Camargo  
Katri Carlsen  
Maria Joao Carneiro  
Anna Carr  
Marcelino  Castillo Nechar  
Jenny Cave  
Miguel Cervantes  
Evangelos Christou  
Malcolm Cooper  
Alexandra Correia  
Paolo Costa  
Cristiana Cristureanu  
Fiorella Dallari  
Hermíno de Carvalho Curado  
Javier de Esteban Curiel  
Maria Del Luján Ramón  
Marie-Andrée Delisle  
Herwig Delvaux  
Kovács Dezső  
Anya Diekmann  
Don Dioko  
Patricia Dominguez Silva  
Anne-Marie Duquesne  
Jonathan Edwards  

Martin Elliot-White  
Maria Engberg 
William G. Feighery  
Carlos Fernandes  
Ana Maria Ferreira  
Malcolm Foley  
Dorothy Fox  
Scott Fraser  
Roberta Garibaldi  
Eunice Gonçalves  
Ana González  
Kelly Gregory  
Henrik Halkier  
Graham Henning  
Erik Hitters  
Anne-Mette Hjalager  
Danny Horembach  
Thu Huong  
Azahar Hussain Ismail  
Florence Ian  
Rami Isaac  
Stanislav Ivanov  
Maya Ivanova  
Leo Jago  
Laura James  
Daniela Jelinčić  
Lee Joliffe  
Jānis Kalnačs  
Helene Kalogeropoulou  
Mark Kanning  
Irina Kapavik  
Joachim Kappert  
Muhammet Kesgin  
Brian King  
Tamara Klicek  
Jana Kucerova  
Gloria Lanci  
Alfred Langemeyer  
Marija Lazarev Zivanovic 
Luciana Lazzeretti  
Sonja Lebe  
David Leslie  
Eugenia Lima Devile  
Jane Lovell  



ATLAS Cultural Tourism Bibliography 2025 

https://www.richardstourism.com/atlas-cultural-tourism-project 

 

 5 

Anna Luna Lind 
Andrea  Macchiavelli  
Alan Machin  
Anna Maffia  
Robert Maitland  
Concepción Maiztegui-Oñate  
Joaquim Majo 
Barbara Marciszewska  
Alessia  Mariotti 
Lénia Marques  
Ian McDonnell  
Frances McGettigan  
Bob McKercher  
Reto Meli  
Omar Moufakkir  
Wil Munsters  
Mathew K. Mutaba  
Dingilizwe Ncube  
Ken Newlands  
Emmanuel Nibishaka  
Graciela Nocetti  
Erika Nyúl  
Brian O Connor  
Gearoid O Donnchadha  
Carlos Alberto Oliveira  
Leontine Onderwater  
Zafer Öter  
Osman N. Özdoðan  
Hannes Palang  
Harald Pechlaner  
Carlos Peixeira Marques  
Arvo Peltonen  
Xerado Pereiro  
Mike Peters  
Christos Petreas  
Inna Petroune  
Birgit Pikkemaat  
Kati Pitkanen  
Maria Da Graça Poças Santos  
Yaniv Poria  
Andrea Pozzi 
Sonja Prentovic  
Laszlo Puczko  
Célia Queirós  
Bernadette Quinn  
Agnes Raffay 
Tijana Rakic  
Marita Ramon  
Jenni Rautio  
Elisabete Rodrigues  
Aurea Rodrigues  

Alexandra Rodrigues Gonçalves  
João Romão  
Ilie Rotariu  
Peter Roth  
Elena Rudan  
Giovanni Ruggieri  
Paolo Russo  
Jarkko Saarinen  
Xosé Santos  
Heike Schiener  
Regina Schlüter  
Tina Segota  
Mónica  Sievers Peppel 
Goretti Silva 
Sónia Simas  
Luca Simone Rizzo 
Valerio Simoni  
Ranbir Singh  
Daniëlle Smeets  
Melanie Smith  
Dora Smolčić Jurdana 
Tatjana Špoljarić  
Lizl Steynberg  
Marja Suoninen  
Zsolt Szokolai  
Cosmin Tileagă 
Asli D. A. Tasci  
Ilinka Terziyska  
Nadia Theuma  
Timo Toivonen  
Dragica Tomka  
Renata Tomljenovic  
Mitica Troanca  
Kirsty Turp  
Natasa Urosevic  
Rafael Vale Machado  
Anne Marie van Broeck  
Jan van der Borg  
Alfonso Vargas Sánchez  
Immacolata Vellecco  
Dolors Vidal Casellas  
Robert Waryszak  
Paul Whitelaw  
Joachim Willms 
WYSE Travel Confederation  
Irina Yakhimovich  
Rehab Yassin Zoweil  
Hanna Ylätalo  
Zrinka Zadel  
Dauro Zocchi  
   

https://www.richardstourism.com/atlas-cultural-tourism-project


 
 

A review of cultural tourism publication trends 
 
An analysis of cultural tourism publications from Google Scholar (Richards et al., 2025) 
indicates a sharp increase in the number of papers over the past 30 years. The growth 
between 2016 and 2024 was particularly sharp, which is also a function of the growing 
number of tourism journals and the number of papers published in them.  
 

 
 
Even so, the proportion of tourism publications dealing with cultural tourism has grown 
over time, from less than 1% in 1990 to over 6% in 2023. Again, the proportion of 
cultural tourism publications has grown particularly sharply since 2020. 
 

 
 
These results match those of Zhang and Guo (2022), who also found a growth in high 
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quality publications in recent years. Similar results were reported by Díaz-Pompa, 
Serrano-Leyva, Feria-Velázquez, and Cruz-Aguilera (2022) in their review of cultural 
tourism sources from Scopus.  

 
Source: Díaz-Pompa et al. (2022). 
 
One significant area of publication growth has been in creative tourism, which Richards 
and Raymond (2000: 18) defined as:  “Tourism which offers visitors the opportunity to 
develop their creative potential through active participation in courses and learning 
experiences which are characteristic of the holiday destination where they are  
undertaken.” 
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Publications on creative tourism ave increased as a proportion of all publications in the 
cultural tourism field in recent years. 
 
 

 

 
 
The extensive literature review of the cultural and creative tourism field developed by the 
Crocus Project provides an overview of trends in research, particularly in relation to rural 
areas (Richards, et. al., 2025). This shows that the main focus of rural cultural tourism 
research remains on individual tourist experiences and the utilisation of tangible 
resources for cultural tourism. Intangible heritage resources are increasing as a focus of 
research, however, because rural areas have a relative lack of tangible heritage 
resources. There is a need to undertake more work on strategies to harness intangible 
heritage resources, such as storytelling and interpretation. There is also relatively little 
work that engages with the place-based approach that is now becoming evident in many 
regions and in European Union regional policy. This provides opportunities to develop 
new lines of enquiry that include placemaking perspectives and relational approaches to 
cultural tourism development.  
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